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Our Code of Conduct is a 
reflection of the standards of 
legal compliance and business 
ethics and provides each of us 
with the information needed 
to strive for excellence in 
our products, services and 
relationships.

Dagmar Schmidt

“

Faller Packaging is dedicated to conduct business in accor-
dance with  

	� Applicable laws and regulations, 
	� Our internal policies and guidelines, and
	� In alignment with our company values. 

Introduction

How we respect 
human beings and 
the environment

How we handle 
data, information and 

corporate assets

AI generated

The Ripple Effect

Imagine a single pebble thrown into a still pond. The 
moment it touches the water, it creates a ripple that 
spreads across the entire surface, affecting every part of 
the pond.

Now, consider each of our actions and words in the work-
place as pebbles. Some are larger, some are smaller, but 
each one has the potential to create ripples – impacting 
our colleagues, our workplace culture, and ultimately, our 
company's reputation and success. This is the essence of 
our Code of Conduct: guiding us to be aware of our ripples 
we create throughout our organisation and beyond.

The Code of Conduct is addressed to everyone inside as well 
as outside the company and applies for all directors, officers 
and employees of Faller Packaging and all others, such as indi-
viduals, entities or agents, acting on behalf of Faller Packaging.

It defines the framework within which we must act in order to 
comply with the applicable laws and internal policies and help 
us to make the right decisions in difficult situations.

How we conduct 
our business
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2. Faller Packaging Values

Simply better
We want to make our products and services simply better in 
order to always offer our customers and society the greatest 
possible added value. To do this, we have to fulfill customer 
needs better and better and not be satisfied with what we 
have already achieved. With curiosity and inner drive, we are 
always looking for ways to improve.

Always ahead
We always want to think ahead so that we can continue to 
meet the changing needs of our customers and employees in 
the long term. To do this, we must accept every challenge with 
agility and flexibility in order to always be one step ahead of 
the market. We are always thinking ahead, and all employees 
actively contribute  all their skills and abilities to the company.

Together
Only together can we provide this service so that it can 
benefit us, the community and the environment around us.  
To achieve this, we must maintain an open exchange and 
constructive dialogue and think and act as a team. We always 
utilize the different knowledge and skills of all employees and 
interest groups in order to develop pioneering solutions.

In order to realise our corporate vision, we are particularly 
committed to three corporate values. They provide us with 
orientation and support us in achieving our goals.
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3. Why Do We as Faller 
Packaging Have a Code 
of Conduct?
For most people, the content of the Code of Conduct is 
self-evident, but especially in moments of uncertainty, the 
Code of Conduct provides guidance for orientation and 
navigation. It is guiding us to be aware of our ripples we create 
throughout our organisation and beyond.

iStock.com/Patrick Daxenbichler

	� Establishes Clear Guidelines: 
A Code of Conduct outlines expected behavior, providing 
clarity for employees on acceptable and unacceptable 
actions.

	� Promotes Ethical Behavior: 
It encourages honesty, integrity, and fairness, fostering a 
positive work culture and reducing the risk of misconduct.

	� Protects Reputation: 
Adhering to a Code of Conduct helps maintain a positive 
public image, enhancing trust and credibility with 
stakeholders.

	� Ensures Compliance: 
It helps us comply with legal and regulatory requirements, 
reducing the risk of legal issues and penalties.

	� Supports Diversity and Inclusion: 
A Code of Conduct can promote respect and inclusivity, 
creating a welcoming environment for employees from 
diverse backgrounds.

	� Improves Decision-Making: 
By providing guidance on ethical dilemmas, it helps  
employees make sound decisions aligned with organisa-
tional values.

	� Enhances Accountability: 
Having a Code of Conduct holds individuals and us account-
able for our actions, fostering a culture of responsibility.
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4. Faller Packaging Code of 
Conduct Self-Test-Guide

Sometimes, it can be difficult to be able to distinguish wheth-
er your own actions or the actions of others cross the line of 
what is acceptable to not only your ethics, however likewise to 
our Code of Conduct. The seven questions below can be used 
to support individuals or groups in questionable situations 
making the right decision:

1.	 Have I considered all relevant issues in my decision and 
weighed them up correctly? (Professional test)

2.	 Do I have the feeling that my decision is within the legal and 
internal guidelines? (Legality test)

3.	 Will I stand by my decision if it comes to light? 
(Supervisor test)

4.	 Am I in favor of the same decision being taken in similar 
cases throughout the company? (Generalization test)

5.	 Do I still consider my decisions to be correct if my company 
must defend them in public? (Publicity test)

6.	 Would I accept my own decision as an affected party? 
(Affectedness test)

7.	 What would my family and my nearest friends say about my 
decision? (Second opinion test)
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5.1. Speak Up
If you have reason to believe or suspect that anyone or any 
occurrence breaches or will breach this Code of Conduct, you 
are encouraged to raise your concerns as early as possible. 
Please speak up to your line manager, the Compliance Team, 
or other relevant parties. Same applies if you are uncertain 
about whether a certain action or behavior can be consid-
ered as a non-compliant behavior with regards to this Code of  
Conduct. 

Speaking up is not optional but mandatory – because the  
earlier you raise your concern the more likely we can prevent 
any further serious problems.

Faller Packaging will familiarize all employees with its whistle- 
blowing procedures so everyone can vocalist their concerns 
swiftly and confidentially via the Whistleblower System. Same 
applies for external third parties, such as suppliers, customers, 
service providers, business partners or other natural persons 
that are in anyhow related to Faller Packaging. For additional 
information, please check the Whistleblower Policy.

5. Faller Packaging Promise

It is time to act if we think or hear “Red Flags” such as:

	� No one will find out.
	� We have always done it this way. 
	� Do not worry now, we can fix that afterwards. 
	� No one checks or takes care of these things anyway.
	� The official way simply takes too long.

If you have reason to believe you have been subjected to 
adverse treatment as a result of raising a concern or a poten-
tial compliance breach, you should inform your line manager 
or the Compliance Team immediately.

5.3. Non-Compliance
If any employee violates this Code of Conduct or any policy, 
they will be subject to disciplinary action, which may lead to 
legal, civil or disciplinary consequences, including dismissal, 
financial penalties and/or criminal liability under applicable law.5.2. No Fear

If you are in anyhow involved in critical behavior or just aware 
of a potential breach of this Code of Conduct, Faller Packaging 
understands that you may feel worried about potential conse-
quences for yourself. 

But, Faller Packaging will support anyone who raises con-
cerns in good faith under this Code of Conduct, even if 
investigation finds that they were mistaken.

Faller Packaging will ensure that no one suffers any adverse 
treatment, because they have refused to act contrary to the 
principles of the Code of Conduct or any legal regulations, or 
because they reported a concern relating to potential breach 
of the Code of Conduct. Adverse treatment refers to dismiss-
al, disciplinary action, treats, or unfavorable treatment in rela-
tion to the concern the individual raised.
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6. How Faller Packaging 
Conducts Its Business

6.1. Anti-Corruption
Faller Packaging is against and will not engage in any form of 
corruption and bribery – across all aspects of our business and 
in every country we operate. We conduct our business fair and 
ethically correct, as well as in compliance with all applicable 
laws and the principles of this Code of Conduct and its policies.

What is meant by corruption and bribery:

Bribery involves the offering, promising, making, requesting 
or accepting of payments, or payments in kind (gifts, favors, 
hospitality, etc.), to induce people (whether of a governmental 
official or in the private sector) to act illegally or dishonestly or 
to provide a benefit that is not legitimately due, corrupting the 
decision-making process. 

Anti-bribery legislation is especially strict when it comes to of-
fering bribes to governmental officials, and breaches can sub-
ject you and Faller Packaging to severe penalties. Regardless 
of local practice or the practices of other companies, we make 
sure to avoid even the appearance of something improper.

That is why, we and any Faller Packaging employee may not:

	� Offer, promise or give, either directly or indirectly, a finan-
cial or other advantage (especially cash or cash equivalents 
such as gift cards or shopping vouchers) which could be 
interpreted as a bribe to another person or organisation 
to encourage them to provide commercial advantage or 
favour to Faller Packaging.

	� Improperly influence a governmental official, by any means 
whatsoever.

	� Agree to receive, accept, obtain or request, either directly 
or indirectly, a financial or other advantage (especially cash 
or cash equivalents such as gift cards or shopping vouch-
ers are) in exchange for providing commercial advantage 
or favour to another person or organisation (e.g. granting 
contracts, offers of employment, etc.).

For additional information, please check the Anti-corruption 
Policy.

iStock.com/FangXiaNuo
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In some cases, the offer or acceptance of gifts, invitations or 
business meals is acceptable – in case the gift has a moderate 
value and is not an attempt to induce us to act unprofession-
ally, or to misuse our position.

For additional information concerning this matter, please 
check the Entertainment and Gift Policy. If you have any 
further questions, please contact your line manager or the 
Compliance Team.

“I saw a colleague trying to 
offer a bribe to secure a 
contract. I knew that goes 
against our Code of Conduct 
– and the law. So, I reported 
it through the official 
channel. The case was taken 
seriously and investigated 
quickly. It showed me that 
our company truly stands for 
integrity and fair business.

What is meant by competition and antitrust:

Competition laws – also referred to as antitrust laws – are de-
signed to protect free and fair competition in the market. They 
prohibit business practices that have as their object or effect 
the prevention, restriction or distortion competition (such as 
price fixing, allocation of markets or customers).

Competition and antitrust laws are complex, and breaches of 
these laws are very serious. Any violation of these laws can re-
sult in heavy fines and reputational damages for Faller Pack-
aging as well as in heavy fines and even imprisonment for the 
management and any individuals concerned. It is everyone’s 
responsibility to be alert to any situation that could be consid-
ered as harmful to free and fair competition.

That is why, we and any Faller Packaging employee may not:

	� Share or discuss commercially sensitive information with 
a competitor (whether in a 1:1 meeting or group meeting, 
such as trade association meeting).

	� Discuss or agree with competitors on topics such as prices, 
pricing or business strategies, dividing or sharing markets, 
customers or territories, production volumes, bids or ten-
ders, boycotting certain suppliers or customers, or any top-
ic that could restrict competition.

	� Obtain information about competitors by illegal means or 
other unauthorised or non-industry standard means,

In the event of an external investigation by any authorities, it is 
essential that we fully cooperate with the involved authorities.

For additional information, please check the Competition and 
Antitrust Policy. If you have any questions, please contact your 
line manager or the Compliance Team.

6.2. Political Activities and Lobbying
Faller Packaging conducts its lobbying and political engage-
ment in accordance with the Corporate Policy, any anti-cor-
ruption law in the relevant country and the principles of this 
Code of Conduct and its policies. Donations to political parties 
are not made. Donations to other organizations must always 
be made transparently, within the legal frame and in accor-
dance with the Anti-Corruption Policy. If you have any ques-
tions, please contact your line manager or the Compliance 
Team.

6.3. Competition and Antitrust Laws
Faller Packaging conducts its business within principles of free 
and fair competition in compliance with applicable competi-
tion and antitrust laws and the principles of this Code of Con-
duct and its policies.



Faller Packaging: Code of Conduct   |  10 

At a conference, I spoke with someone from a competitor. 
Of course, we shared industry insights – but I made sure not 
to reveal any confidential info. Later, during a business talk, 
they hinted at fixing prices together. I knew that was illegal 
and unfair. I refused and reported it. We all have a role in 
protecting fair competition.

“

6.4. Trade Control
Faller Packaging is committed to comply with all customs, 
trade and export control regulations, taking into consideration 
potential conflicting regulations among the countries in which 
we operate.

What is meant by trade control:

Trade control includes all national and international customs, 
trade and/or export control regulations that may affect any 
type of transaction of products, services or information (such 
as software) – regardless of whether they are cross-border or 
transferred within the same country. Sanctions are restric-
tive measures imposed on specific persons, entities, govern-
ments and/or countries. 

Non-compliance with these regulations, such as a breach of a 
sanction, can result in civil and criminal liability and loss of ex-
port privileges and even punishable by imprisonment and/or 
heavy fines.

That is why, we and any Faller Packaging employee may not:

	� Engage with new business partners (whether on sales or 
procurement side) and employees without having checked, 
if there is an entry on any national or international sanc-
tioned party lists.

	� Export products, services or information (such as soft-
ware), within or outside Faller Packaging, without having 
checked if the item is controlled (also known as embargo 
or sanctions) and does require an export/re-export license 
from the authorities.

For additional information, please check the Trade Control 
Policy. If you have any questions, please contact your line man-
ager or the Compliance Team.
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6.5. Conflict of Interest
It is essential for Faller Packaging, that all directors, officers and 
employees of Faller Packaging as well as all third parties acting 
on behalf of Faller Packaging are acting in the best interest of 
Faller Packaging. Therefore, situations in which the personal 
interests of these persons or of persons close to them con-
flict (such as family members or partners) with the interests 
of Faller Packaging must be avoided. In case these situations 
cannot be avoided, they must be handled with extreme care.

To avoid any potential conflict of interests, it is essential to 
treat all non-public information about Faller Packaging or 
other companies with which Faller Packaging is or will doing 
business (such as current or potential suppliers or custom-
ers) strictly confidential and only use it for the purpose it was 
provided. Examples of such non-public information (so called 
“inside information”) are: projected future earnings or losses, 
organisational changes, planned mergers or acquisitions, sig-
nificant lawsuits or settlements, new projects contemplated, 
and new business contracts.

In case of potential conflicts of interest, these should be 
brought to the notice of the line manager or the Compliance 
Team along with full disclosure of all the facts.

While reviewing supplier offers, I noticed one came from a 
good friend’s company – and it looked promising. To keep 
things transparent, I told my manager about the connection 
and stepped back from the decision. That way, there’s no 
risk of bias or misunderstanding.

“

6.6. Money Laundering
Faller Packaging conducts its business only with reputa-
ble partners who operate within the law and using resources 
from legitimate sources to avoid any kind of money launder-
ing or terrorist financing. That is why Faller Packaging carefully 
checks the identity and credentials of potential customers, 
business partners and other third parties before doing any 
kind of business with them.
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7.1. Environment, Social & Governance (ESG) 
Faller Packaging is guided by the three-pillar model of sus-
tainability and considers all ESG areas: Environmental, Social 
and Governance. These three pillars form the framework for 
assessing the sustainability and ethical impact of our organ-
isation. Faller Packaging is striving to achieve the best values 
in all three areas to be as sustainable as possible to ensure the 
long-term viability of our planet, economy and societies. 

The Governance pillar addresses how we lead our company 
with integrity, ensure transparency, and comply with laws and 
internal guidelines. Unlike Environmental and Social aspects, 
Governance is embedded throughout our entire Code of 
Conduct and is reflected across our organisation. It provides 
the ethical compass for all our actions ranging from fair com-
petition and data protection to anti-corruption.

The Social and Environmental pillars of ESG are our respon-
sibility to respect people, protect natural resources, and con-
tribute to a safe, fair and sustainable future. These values are 
reflected in how we treat employees, engage with society, and 
act to reduce our environmental footprint.

Besides from respecting and being fully compliant will all appli-
cable environmental laws and regulations, other aspects with 
regards to the environment can likewise be considered, when 
it comes to how we should act to respect the environment:

Avoiding negative effect on the environment:

	� I try with my knowledge and abilities to mitigate harm to the 
environment.

	� I proactively seek ways to reduce waste, conserve energy, 
and promote recycling within our operations.

	� I address environmental challenges and support sustain-
able practices and innovative solutions.

7. How Faller Respects 
Human Beings and the 
Environment

During a production check, I saw that too much waste was 
ending up in a nearby pond. I stopped the process right 
away and informed my supervisor. The situation was taken 
seriously – steps were taken to fix the issue and prevent it 
from happening again. Protecting the environment is part 
of our responsibility.

“

Sustainability
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On my way to work, I noticed a lot of us drive alone – not 
great for the environment. So I suggested a bike-to-work and 
carpooling program. Many colleagues joined in, and now more 
people bike, share rides or take the train. Together, we’re 
cutting down emissions and making our commute greener.

“

Minimizing the consumption of non-renewable resources:

	� I actively work to reduce our consumption of non-renew-
able resources.

	� I seek alternative and renewable resources whenever pos-
sible in our operations.

	� I advocate for the adoption of sustainable practices that 
priorities the use of sustainable resources.

Reducing our greenhouse gas emissions:

	� I actively work to decrease our greenhouse gas emissions 
by using bikes, public transport, or carpooling for transpor-
tation.

	� I support initiatives to adopt renewable energy sources, 
such as solar or wind power.

	� I advocate for measures to reduce emissions from trans-
portation, manufacturing processes, and office operations.

Consideration of the supply chain:

	� When I carry out my work, I try to not only consider my op-
eration, but I also try to think about how the whole supply 
chain gets affected from environmental and social factors.

	� I advocate for the adoption of sustainable practices and 
responsible supplier selection criteria.

	� I support transparency and traceability initiatives to ensure 
accountability throughout the supply chain.

If you have any ideas concerning sustainable practices that 
should be integrated, or any clarification inquiries about some 
specific environmental laws, please contact your line manager 
or feel free to contact the ESG Team directly. Additional infor-
mation can similarly be found in the Environment Policy and 
Energy Management Policy.
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I noticed that an electrical device in our department wasn’t 
working properly. I didn’t try to fix it myself – instead, I re-
ported it to the responsible manager right away. Safety 
comes first, and by acting quickly, we help keep our work-
place safe for everyone.

“

7.2. Safety, Health and Environment (SHE)

At Faller Packaging, people come first – and that includes their 
safety, health, and our shared responsibility for the environment.

Occupational Safety – Every Step Counts

Our workplaces must be safe for everyone. That is why we rely 
on clear rules, modern technology, and a culture of awareness. 
Each and every one of us shares responsibility:

	� Safety comes before speed. If something is not safe, work 
must and should be stopped.

	� We look out for each other. If you see a risk, speak up – 
openly, directly and constructively.

	� Leaders lead by example. They create conditions where  
everyone can feel and act safely.

Health – Staying Strong Together

Health is more than just the absence of illness. Our occupa-
tional health management (“OHM”) supports you with:

	� Prevention
	� Health promotion at the workplace
	� Reintegration management (BEM)

Environmental Protection – Responsibility That 
Reaches Further

We think sustainably – from packaging to energy supply.

	� We conserve resources, avoid waste, and use environmen-
tally friendly materials.

	� Our suppliers are on board. Sustainability is part of our pro-
curement strategy – from selection to collaboration.

	� We go beyond standards. ISO 14001 is not our goal, but our 
starting point.

Shaping Together – Improving Every Day

SHE is not a project – it is part of our culture. That is why:

	� Thinking ahead is encouraged. Ideas to improve safety, 
health, or the environment? We want to hear them!

	� Transparency matters. We communicate openly about 
goals, actions, and results.

	� We keep learning. Through training, feedback, and sharing 
knowledge.

At Faller Packaging, we take responsibility for ourselves, for 
each other, and for our environment. Because only then can 
we create a workplace that is safe, healthy, and future-ready.

If you have any further questions, please contact your line 
manager, the Compliance Team or the SHE representative at 
your site.



Faller Packaging: Code of Conduct   |  15 

7.3. Labour and Human Rights
We recognize our responsibility to uphold human rights and 
ensure fair working conditions. We actively support their 
implementation by treating every employee, supplier, cus-
tomer, and all other partners with fairness, consideration, 
and respect.

Our work is guided by internationally recognized standards, 
such as the Tripartite Declaration of Principles concerning 
Multinational Enterprises and Social Policy (“MNE Declara-
tion”) of the International Labour Organization (“ILO”). 

I got a report that one of our suppliers isn’t paying fair wages 
and is forcing people to work extreme hours – even below 
minimum wage. I immediately informed my manager and 
used the whistleblower system. These kinds of human rights 
violations go against everything we stand for. We’re now 
taking a close look and will act if needed – even if that means 
ending the partnership.

“

These principles are the foundation of how we act not just 
in theory, but in practice. Within labour and human rights, 
we, Faller Packaging, stand for:

	� Freedom of association and the right of employees to have 
their interests represented.

	� Active social dialogue, supported by various formats and 
open communication across the company.

	� A zero tolerance for child labour, forced labour, human 
trafficking, or any form of exploitation.

	� Fair remuneration that enables a decent standard of living 
for all employees.
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We value and respect each individual. Our goal is to fully sup-
port everyone in achieving their personal best, thereby con-
tributing to the success of the team. Every employee is en-
couraged to actively contribute to creating a trusting and 
inclusive work environment, embodying our corporate value 
of “Together.”

If you have any further questions about labour and human 
rights or have specific questions to where additional informa-
tion to relevant policies can be found, please either contact 
your line manager, the Compliance Team, or the HR Team. 

7.4. Diverse Workforce, Discrimination 
and Harassment

In Faller Packaging we build our team on talent and value dif-
ferences. Incorporating diverse perspectives makes us stron-
ger. It is the mix of varied talents that sparks creativity and 
drives innovation.

We promote an inclusive environment that embraces diver-
sity in all its forms, including a wide range of backgrounds, 
thoughts, demographics, and origins. We are proud of the 
diversity our employees contribute across Europe, and to-
gether, we make the most of this richness. 

I overheard some colleag-
ues making disrespectful 
remarks about others 
because of their back-
ground or identity. 
That’s not okay. I spoke 
up, because this has no 
place in our workplace. 
So I informed HR and my 
line manager. Everyone 
deserves to be treated 
with respect, no matter 
who they are.

“

iStock.com/fizkes

All employees should always feel valued and respected. We 
are committed to creating a workplace free from any form 
of discrimination or harassment based on gender, age, race, 
color, social or ethnic origin, nationality, sexual orientation, re-
ligious or political beliefs, disability, or any other characteristic 
protected by applicable law. Any form of discrimination or ha-
rassment within Faller Packaging is unacceptable and will not 
be tolerated in any way.

This commitment guides all our employment decisions 
and ensures equal opportunities for everyone. It also re-
flects our expectations for mutual behavior:

	� We expect every employee to treat colleagues with respect 
and speak up about any inappropriate behavior. 

	� We encourage open, constructive communication and aim 
to resolve differences collaboratively.

For additional information, please check the Anti-Harassment 
and Anti-Discrimination Policy. If you have any questions, 
please contact your line manager, the Compliance Team, or 
the HR Team.
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On the production line, I saw a supervisor telling the team  to 
skip safety checks to speed things up. That didn’t feel right – 
so I reported it through the whistleblower system. It turned 
out to be a serious breach of safety rules. Thanks to the 
quick response, the issue was corrected, and now everyone’s 
working safely again. Cutting corners is never worth the risk.

“

iStock.com/Pattanaphong Khuankaew

origin, gender, or religion, inappropriate behavior such as re-
peated disrespectful comments, corruption in the form of 
bribes or other corrupt practices, and environmental viola-
tions, such as the improper disposal of harmful waste.

For additional information, please check the Whistleblow-
er Policy. If you have any questions, please contact your line 
manager or the Compliance Team.

7.5. Whistleblowing
Faller Packaging makes every effort to avoid illegalities and 
legal violations in order to fulfill our ethical, social, and envi-
ronmental responsibilities. Therefore, we encourage all em-
ployees and external whistleblowers to report potential issues. 
An anonymous reporting system has been established for 
this purpose. Whistleblowers, whether Faller Packaging in-
ternals or externals, are guaranteed that their reports will be 
taken carefully and kept confidential, with no risk of retaliation 
or disadvantage.

Reportable issues include all kind of potential breaches of any 
applicable law and this Code of Conduct and its policies, such 
as violations of safety regulations, discrimination based on 
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8. How Faller Packaging 
Handles Data, Information 
and Corporate Assets
8.1. Data Protection
The protection of personal and confidential data concerns  all 
of us. It is not only a legal obligation, but also an expression of 
respect for our employees, customers, and partners. Only if 
we all handle data carefully, responsibly, and with foresight can 
we build and maintain trust. Clear rules, practical examples, 
and support from our Data Protection Team help us to do this. 
Together, we ensure a secure and data protection-compliant 
working environment at Faller Packaging. 

We process personal data exclusively in accordance with 
applicable laws and follow these principles:

	� Data is collected, processed, and stored exclusively for 
clearly defined and lawful purposes. Data subjects have 
a right to transparent information about their data.

	� Only as much data as is necessary for the respective pur-
pose and for the necessary period of time is processed.

	� We protect personal data from unauthorized access, loss,or 
manipulation using appropriate technical and organisational 
measures.

	� All employees are responsible for complying with the appli-
cable data protection regulations.

Before heading to a customer meeting, I planned to review 
some documents on the train. I made sure no one around 
me could see sensitive info on my screen. Later, I needed to 
send a confidential file – but the cafe Wi-Fi wasn’t secure. 
I waited until I had a safe connection. Protecting company 
data means staying alert, even on the go.

“

Data protection is an integral part of our corporate culture:

	� Employee photos are only published with consent.

	� Applicant and employee data is stored securely and deleted 
in a timely manner.

	� Paper documents containing sensitive data are disposed 
of securely.

	� Only authorized persons may access sensitive data.

	� Data protection violations are reported immediately to the 
responsible data protection officer.

	� Regular training courses are held for employees.
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Clarity, mindfulness, and awareness of potential risks help us 
to integrate data protection into our daily work as a matter of 
course. By remaining attentive, asking questions, and seeking 
support when in doubt, we all make an important contribution 
to secure and trusting cooperation within and outside the 
company. For more further information, please refer to the 
Data Protection Policy.

8.2. Information Security
In an increasingly digital world, information is a key strategic 
resource. Responsible handling of it is crucial for Faller Pack-
aging's sustainable success. Information security is not just 
a technical issue, but an essential component of our secu-
rity culture and daily work. It forms the basis of our reliability 
and strengthens the trust of customers, business partners, 
and employees.

Our holistic approach to information security aims to reduce 
risks through targeted measures to ensure the protection of 
digital and non-digital information assets with regard to their 
confidentiality, availability and integrity.

We, as Faller Packaging, therefore ensure:

	� We only let authorized persons have access to confidential 
information.

	� We maintain the availability of our systems and the integrity 
of information. 

	� We continuously strengthen our cybersecurity measures. 

	� We adhere to information and cyber protection guidelines 
and ensure that information is used responsibly and shared 
in a controlled manner. 

	� We conduct regular awareness training sessions.

Our commitment to information security is an ongoing pro-
cess that involves all levels of our organisation and ensures 
that we meet the highest standards. 

For additional information, please check the Information 
Security Policy. If you have any questions, please contact your 
line manager or the Compliance Team. 

iStock.com/Thapana Onphalai
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I was testing out an AI tool to help draft a customer 
presentation. It worked great – but before entering 
anything, I made sure not to include confidential data like 
prices or names. We have to be careful: Even smart tools 
can become a risk if we feed them the wrong info. Using 
AI is helpful – but only when we use it with care.

“

8.3. Artificial Intelligence
Artificial intelligence (“AI”) plays a critical role in our company 
and is an integral part of our strategy for innovation and effi-
ciency improvement. It helps Faller Packaging optimise pro-
cesses, make informed decisions faster, and provide more 
customised, higher-quality solutions.

We use AI responsibly and ethically to promote innovation and 
efficiency while ensuring the security and integrity of our sys-
tems as well as data protection. We communicate transparently 
the reasons for using AI to build trust and improve error correc-
tion and enhancement. Risk management is crucial for the use 
of AI to ensure the security and integrity of the systems.

Employees of Faller Packaging however when using data 
for the AI therefore need to confirm:

	� No sensitive or confidential information and data are used

	� Avoid sensitive third party information from customers, 
contractors, consultants, etc.

	� Information that could endanger safety

	� Data concerning intellectual property

Similarly, information and data from AI are subject to being 
false or not complete, and must therefore be checked and 
confirmed. The results and knowledge likewise gathered using 
the AI are strictly prohibited in the planning, promoting, or ex-
ecution of any illegal activities. Any violations can lead to disci-
plinary consequences.

iStock.com/GamePH
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Overall, it is important to understand that generative AI is a 
tool that can be very useful in many applications, but it also 
has its limits and constraints. It must be used with care and in 
compliance with the guidelines.

For additional information, please check the AI Policy. Howev-
er, if you have any further questions, please contact your line 
manager or the Compliance Team.

8.4. Accurate Books and Records
The accuracy and integrity of our books and records are 
essential for Faller Packaging, not only to be compliant with 
all legal requirements, but to give a fair, transparent and 
complete picture of our business. Most important, are the 
accounting and financial requirements as well as tax laws 
and regulations that must be fulfilled. Not less important is 
the accuracy and integrity of all other business records, 
from contracts via meeting protocols to research results. 
Only on the basis of accurate, complete and understand-
able information reported through Faller Packaging the 
business can be managed properly and successful. And this is 
particularly important to us.

That is why you must never intentionally delay recording 
transactions or events, or intentionally record incorrect, 
incomplete or misleading information about any transaction 
or event. Same applies for recording transactions or events: 
You must be sure any and all information you report or file, 
including management reporting, quality reports, perfor-
mance scorecards and expense reports, is accurate and 
complete.

If you have any further questions, please contact your line 
manager or the Compliance Team. 

8.5. Corporate Assets
Our facilities, production lines, processes, and materials are 
highly valuable assets for which we, Faller Packaging and each 
employee, share responsibility. These assets include tangible 
items such as stationery, office furniture, computers, mobile 
phones, cars, tooling, machinery, facilities, raw materials, and 
finished products. Additionally, Faller Packaging owns intangi-
ble assets such as know-how, copyright material, financial re-
cords, intellectual property rights, and brand reputation.

It is essential that we use the company's property with care 
and responsibility, ensuring protection against loss, damage, 
theft, or misuse. Company equipment is intended for busi-
ness purposes only. Personal use is not permitted unless ex-
plicitly authorised.

A responsible and economical approach to company resourc-
es also applies to business travel. We assess whether busi-
ness trips can be replaced by alternative formats, and if not, 
we choose cost-effective travel options.

The same principles apply when handling property belonging 
to our customers, business partners, or other third parties. It 
is our duty to respect and safeguard their assets as diligently 
as we do our own.

For additional information, please check the following 
policies:

	� Travel Policy
	� Entertainment and Gift Policy

If you have any further questions, please contact your line 
manager or the Compliance Team. 
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8.6. External Communications and 
Social Media

We recognize that social media is a vital part of open and mod-
ern communication. As Faller Packaging, we always act re-
sponsibly and with respect – both online and offline. We share 
information thoughtfully, protect confidential data, and treat 
others with professionalism and fairness.

We only speak on behalf of Faller Packaging on social media or 
other public platforms, if we have prior approval or are sharing 
officially released content. In all other cases, we do not repre-
sent the company, and any statements we make reflect our 
personal opinions.

When communicating online, we are aware that our actions 
can affect the reputation of Faller Packaging. That is why we 
remain respectful, avoid sharing confidential information, and 
never post anything that could harm others or our company.

If you are unsure whether a post or comment is appropri-
ate, please ask yourself:

	� Is this information meant for the public or only for internal 
use?

	� Am I respecting the privacy and dignity of others?

	� Could my post be misunderstood as an official company 
statement?

	� If you still have doubts, please seek advice before publishing.

Canva - Mock Up 

I wanted to post a photo from our team event – everyone 
looked happy, and the setup was great. But before sharing, 
I checked: Is anyone in the background who didn’t agree to 
be in photos? Is there any sensitive info visible? I also made 
sure the tone matched our company values. Social media is 
powerful – so I always think twice before I post.

“

For additional information, please check the Social Media 
Policy. If you have any further questions, please contact your 
line manager or the Compliance Team. 
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